


Overview Vgenomics develops diagnostic and therapeutic solutions 
for rare inborn genetic diseases.

When we met them, they had a logo and brand colors, but 
were missing a brand message and visual identity.

Vgenomics secured seed funding from Mumbai Angels in 
January 2024.



We set the brand message using the 
logomark. It represents the concept of 
rare diseases, which often appear in 
small, isolated clusters within specific 
populations. 

When viewed together, these clusters 
form a much larger, unified image, 
symbolizing the critical healthcare 
challenges posed by rare diseases.







Brand Identity We built upon Vgenomics' existing logo and brand colors 
to keep consistency. We redesigned the logo with a new 
logomark in different placements and color variations 
keeping in mind different usecases. 

We also designed an element in the shape of a helical strip 
inspired by the DNA helix which visually signifies their 
molecular diagnosis’ services.







Social Media We managed the LinkedIn accounts of the company and 
the founder, Dr. Rahila Sardar and built a strong presence 
in the industry. 

Our aim was to showcase Dr. Rahila's scientific journey and 
accomplishments and her drive to make a change in the 
field of rare diseases.







158% 
Increased social media engagement 
since handling their social media 
and managing the founder profile 



Brochures Our aim with the content and design of the brochures was 
to reinforce Vgenomics’ expertise and credibility in 
addressing rare diseases. 

We focussed on a clean and sophisticated design to 
present all the necessary information in a structured, 
easy-to-navigate format, ensuring clarity.





We are happy with the design and the DNA inspired 
strip created using our brand colors. The numbers 

on our LinkedIn also look good.

Sameer Malik 
Co-founder and CBO, Vgenomics


